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QPR for FY 2022-23 for Provincial Public Entity Institution of KwaZulu-Natal Tourism Authority of location KwaZulu Natal as of ( wednesday, February 1, 2023 12:21:20 P )
Programme Sub Programme Indicator Indicator Type Output Cluster Audited outcome FY 2021 - 22 Target Q1 Actual Output Q1 Reason for Deviation Q1 Corrective Action Q1 Target Q3 Actual Output Q3 Corrective Action Q3 Annual Target ‘Aggregate Output Pre-Audited Annual Performance Reason for Deviation Corrective Action Audited Annual Peformance
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[ Number conducted Not Applicable Priority 1: A ible, Ethical and 1 tourism sector engagement |1 1 tourism sector engagement conducted |1 Nil Nil 4 tourism sector
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[ Not Applicable Priority ‘the World 4 research reports produced |4 nil nil 6 research reports produced 6 Nil Nil 20 research reports
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[ Not Applicable Priority ‘the World 100% implementation of the  [162.4% (62.4%) over achieved Nil 100% implementation of the annual 94% Underachievement of 6% was due [Nil 100% implementation of
[ B E Not Applicable Priority 2: Economic 1 tourism product Nil Nil 1 tourism product development plan Nil Delays caused
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[ Not Applicable Priority 2: Economic 1 tourism investment Nil Nil 1 tourism investment promotion activity |1 Nil Nil 4 tourism investment
Conpieted
[ Not Applicable Priority 2: Economic 0 [No target planned No Target Planned 1 tourism experience offering. 2 tourism experience
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[ Number of : Not Applicable Priority 2: Economic 42 The entity managed to Nil 3 This is a Q2 deliverable. Due to Nil 150 small black-owned
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[ Not Applicable Priority ‘the World 2 trade engagements for 1 Nil Nil 2 trade engagements for destination B | Opening of the international Nil 8 trade engagements for
[ Not Applicable Priority ‘the World 1 seasonal domestic campaign |2 +1 Overachievement Nil 1 seasonal domestic campaign 1 Nil Nil 4 seasonal domestic
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[ Number Not Applicable Priority ‘the World 1 partnership established to |1 Nil Nil 1 partnership established to drive 1 Nil Nil 2 partnerships established
[ Number of tourism deals promoted [Non-standardized Not Applicable Priority ‘the World 15 tourism deals promoted 16 +1 Nil 10 tourism deals promoted 44 aggressive marketing plans 45 tourism deals promoted
[ P P [Number of bid Not Applicable Priority ‘the World 10 bid proposals submitted for |5 -5 Due to the needs analysis for | Nil 10 bid proposals submitted for hosting |30 Nil Nil 40 bid proposals submitted
[ [Number of Afr Not Applicable Priority. ‘the World 1 Africa focus roadshows 0 Nil 1 Africa focus roadshows conducted Nil Due to political climate in Kenya, it| 4 Africa focus roadshows
[ Number of business events hosted [Non-standardized Not Applicable Priority. ‘the World 3 business events hosted 2 1 Nil 4 business events hosted 10 Created Partnerships Nil 14 business events hosted
e e el
[ Not Applicable Priority 2: Economic 1 black-owned business events |5 +4 The entity leverage on the  |Nil 1black-owned business events SMME |1 Nil Nil 4 black-owned business
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[ PROGRAMME 6: PR PROGRAMME 6: PR Not Applicable Priority ‘the World >80% positive media coverage [Achieved Nil il Nil Nil >80% positive media
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[ Not Applicable Priority ‘the World 3 destination awareness. a +1 Nil 4 destination awareness interventions |4 Nil Nil 12 destination awareness
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[ ERVICE! ERVICE! Percentage of Not Applicable Priority 1: A Capable, Ethical and The Economic Sectors, Employment and 10% of training interventions  |10% 70% of training interventions 93% 95% of training
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[ Number Not Applicable Priority 1: A Capable, Ethical and The Economic Sectors, Employment and 1 organisational development [1 1 organisational development 4 organisational
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[ Percentage of invoices paid within 30 days Non-Standardized Not Applicable Priority 1: A Capable, Ethical and The Economic Sectors, Employment and |100% of invoices paid within  |90% of 10% s 100% of i 30days 90% Not Achieved : there are long The service provider have the 100% of invoices paid
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Feedback
Quarter - 1 Quarter - 2 Quarter- 3 Quarter - 4 Audited Annual
e Role a1 Feedback 1 Dated ar Username @2 Role @2 Feedback Q2 Doted @2 Usermame 3 Feedback @3 bated 03 Username 4 Role Q4 st ssmares HR Feedback Dated
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